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01 March 2025 

 
To, 
The Manager – Listing 

National Stock Exchange of India Ltd . 
Exchange Plaza, Plot No. C/1, G Block, 

Bandra-Kurla Complex, Bandra (E) 
Mumbai – 400 051 
 

To, 
The Manager - Listing 

BSE Ltd.      

25th Floor, P.J. Towers,  
Dalal Street, 
Mumbai – 400 001 

Symbol: GEPIL Scrip Code: 532309 
 
 

Sub.:  Newspaper Advertisement – Dispatch of Postal Ballot Notice 
 
Dear Sir/Madam, 
 
Pursuant to Regulation 30 read with Part A of Schedule III of the SEBI (Listing Obligations and 
Disclosure Requirements) Regulations, 2015, as amended from time to time, please find enclosed copy 
of notice published in English and regional (Marathi) newspapers with respect to dispatch of notice of 
Postal ballot to the members.  
 
This is for your information and records. 
 
Thanking you, 
 
 
For GE Power India Limited   
 
 
 
Kamna Tiwari 
Company Secretary & Compliance Officer 
 
Enclosed as above  
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India, underscoring the suc-
cess of its Coursera for Cam-
pus in the country. Overall, in 
2024, Coursera’s B2B segment 
contributed approximately 
34% of its total revenue, up 
from 29% in 2021. Meanwhile, 
the B2C segment, though still 
the largest contributor, saw its 
share decline from 59% in 2021 
to 57% in 2024.

Allouche pointed out that 
India is an exception to this 

global revenue 
split for Coursera, 
with the enter-
prise segment 
making up a 
larger chunk than 
the consumer 
business. The 
company, how-
ever, did not dis-
close the revenue 

split for its Indian operations.
India is also Coursera’s sec-

ond-largest consumer market, 
with 28 million registered 
users as of December 2024, 
trailing only the US. In fact, in 
2024, India recorded the high-
est enrollments on the plat-
form, surpassing even the US.

For an extended version of 
this story, go to .

Mansi Verma
mansi.verma@livemint.com

I ndia has emerged as the big-
gest opportunity for 
Coursera Inc.’s enterprise 

business, making it one of the 
two fastest-growing markets 
for the global upskilling giant, 
alongside West Asia, for the 
vertical, according to a top 
company executive.

The company’s enterprise 
segment, which caters to busi-
nesses, universities, and gov-
ernments, is experiencing sig-
nificant traction in India, 
Karine Allouche, vice-presi-
dent and general manager of 
enterprise business at 
Coursera, told Mint.

"No other country has the 
same demographic advantage. 
Additionally, not all govern-
ments have advanced the digi-
talization of their institutions 
to the same extent. In most 
countries, you don’t see 40% of 
credits being delivered 
online," Allouche said.

Coursera, led by new chief 
executive Greg 
Hart, operates 
two primary seg-
ments: Business-
t o - c o n s u m e r 
(B2C) and busi-
ness-to-business 
(B2B). The B2C 
segment is fur-
ther divided into 
online courses 
and online degrees, while the 
enterprise business includes 
three subcategories: Coursera 
for Campus, Coursera for 
Business and Coursera for 
Government.

Within the enterprise busi-
ness, Coursera for Campus has 
been a star performer. Nearly 
30% of Coursera’s global cam-
pus customers are based in 

Coursera relies on 
India to boost its 
enterprise business

Karine Allouche, VP&GM, 
enterprise business, Coursera.

Coursera’s B2B 
segment in 2024 

contributed 
approximately 
34% of its total 

revenue, up from 
29% in 2021

US Polo growth hinges 
on premiumization
American casual wear brand also plans to invest in adjacent categories

J. Michael Prince, president & CEO, United States Polo Association. J MICHAEL PRINCE/LINKEDIN

Suneera Tandon
suneera.t@htlive.com
New Delhi

American casual wear brand 
U.S Polo Assn. India is on 
track to touch ₹3,000 crore 
in business over the coming 
years as the brand targets 

opening more premium stores and invest-
ing in adjacent categories such as kids' 
wear and footwear.

“When I think about India in particular, 
it's been our fastest growing market, and 
I believe it has the most long-term poten-
tial than any market in the world. India is 
the third-largest market for the brand 
apart from America (US) and Turkey,” said 
J. Michael Prince, president and chief 
executive officer (CEO) of United States 
Polo Association (USPA Global).

U.S Polo Assn. is the official brand of the 
United States Polo Association, the gov-
erning body for polo in the US since 1890.

The brand entered India in 2007 via a 
licensing agreement with Arvind Ltd. U.S 
Polo sells casual clothing and footwear for 
men, women and kids, such as its signa-
ture polo T-shirts with apparel priced 
between ₹799 and ₹4,999.

The retailer operates over 
430 stores across India. It is 
the largest brand in terms of 
sales and number of stores 
within Arvind Fashion Ltd's 
portfolio. Globally, the brand 
retails via 1,100 stores.

“During covid, U.S Polo 
Association numbers that 
came close to ₹1,000 crore were 
impacted, but now we are crossing ₹2,000 
crore; in the last three-and-a-half years, 
we have doubled the business of the brand 
in India. We are now imagining when we 
will hit ₹3,000 crore. Our guidance has 
been to grow at 12% to 15% per annum, and 
we are seeing extremely strong momen-

tum on the brand,” said Shailesh Chatur-
vedi, managing director and CEO of Arv-
ind Fashions.

BSE-listed Arvind Fashions sells its five 
brands across 9,000 single and multi-
brand stores in India. Its portfolio includes 
Tommy Hilfiger, Clavin Klein, Arrow, U.S 

Polo, and Flying Machine. In fiscal 2024, 
the company reported sales of ₹4,259 
crore. 

This management commentary comes 
amid continued weak demand for cloth-
ing and footwear. Due to high inflation, 
middle-class consumers are prioritizing 
value, while affluent shoppers are shifting 

spending to travel and luxury items.
However, Chaturvedi said the broader 

trend of consumers switching to more 
casual clothing and buying more pre-
mium apparel and footwear bodes well for 
the retailer. Arvind Fashions has main-
tained its forecast of opening 150 stores 

annually. “A lot of those 150 
stores would come from U.S 
Polo. We are looking at a very 
large development of adja-
cent categories like women, 
kids, footwear, etc. U.S Polo 
will continue to grow its store 
footprint across India,” he 
said.

In the last 12 months, the company has 
opened 15 large-format stores for the 
brand. Chaturvedi said the brand will con-
tinue investing in marketing and launch 
more premium collections to appeal to 
younger consumers.

For an extended version of this story, go to 
livemint.com.

fastest growing market
India is the third 
largest market for 
U.S Polo Association 
after the US and 
Turkey

U.S Polo Association 
entered India in 2007 
through a licensing 
agreement with 
Arvind Ltd

The US brand sells 
casual clothing and 
footwear for men, 
women and kids 
such as polo T-shirts
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