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A failed American satellite, a  
Chinese billionaire, and a bank-
rupt India. That is how the story of 
the Indian media and entertain-
ment (M&E) business began. 

In the early eighties, Hughes’ 
Space and Communications 
Group built three satellites for the 
Western Union Telegraph Com-
pany. One of them, the Westar 6, 
misfired after its launch in Febru-
ary 1984. The stranded rocket was 
rescued, refurbished and sold to a 
bunch of Asian investors that 
included Hong Kong-based  
billionaire Li Ka-shing. 

It was relaunched in April 1990 
from a Chinese rocket as AsiaSat 1 
— the first geostationary satellite 
that covered about 2.7 billion people 
across 38 Asian countries, including 
China and India. It is on this satel-
lite that Richard Li, Ka-shing’s 
younger son, created Satellite 
Television Asian Region or Star TV. 
In August 1991, it began beaming 
five 24-hour channels — Star Plus 
(in English and Cantonese), Prime 
Sports, BBC News, and MTV into 
China, India and other countries. 

In a country that looked at  
foreign media with suspicion, 
Star’s entry was easy because it 
coincided with two things. First, 
since the mid-eighties, cable oper-
ators had been wiring up high-rise 
buildings in Mumbai to play 
pirated copies of Hindi films on a 
video cassette recorder (VCR) 
located in their control rooms. This 
meant they were ready for satellite 
TV when it came first with the Gulf 
War and CNN in January 1991 and 
then with Star TV. They happily 
installed dish antennae, caught 
the signals and sent them rolling 
across those cables. 

Second, in July 1991, India lib-
eralised its economy in response to 
a fiscal crisis. In the preceding and 
ensuing melee, the entry of foreign 
TV channels was ignored. India’s 

British-era regulation had not 
anticipated satellite technology, 
therefore technically it wasn’t legal. 

Subhash Chandra, a serial 
entrepreneur (Esselworld, Essel 
Propack) was the first to realise 
that the government would have to 
open up the airwaves soon. The 
trickle of channels would become 
a flood. He wanted to get in before 
anybody else. On October 2, 1992, 
India’s first private satellite chan-
nel Zee TV started broadcasting. 
The very next year, in 1993, came 
Sun TV from Kalanithi Maran. 

The game, as Sherlock Holmes 
put it, was afoot. 

“The M&E business has evolved 
into a ~2.8 trillion (revenues, 2025) 
powerhouse that generates liveli-
hoods for over 12 million people 
across the country today,” says 
Chandra founder and chairman 
emeritus, Zee Entertainment 
Enterprises. The journey from one 
state-run channel, a handful of 
newspapers and grimy single-
screens to 960 TV channels, over 
60 video streaming apps, about six 
audio ones, 3,500 multiplex 
screens, 860 radio stations and 
Emmy Award-winning shows — 
can be broken into two phases. The 
broadcasting era and the stream-
ing era — the latter riding on the 
coattails of the former. 

From media-dark to  
blindingly bright 
When Star TV and Zee TV 
launched there were about 35 mil-
lion TV homes. If you took an aver-
age family size of five, then, in a 

country with a population of over 
846 million, TV reached 175 mil-
lion people. Add newspapers, film 
and radio and the whole business 
was estimated at ~2,000 crore. 
Over the next two decades as 
Indian and foreign firms started 
offering everything from colas to 
cars, the consumer and the media 
boom ran parallel. 

Santa Barbara, Saans, Chithi 
and Banegi Apni Baat in the 
nineties; Thirumathi Selvam, 
Kaun Banega Crorepati (KBC), 
Kyunkii Saas Bhi Kabhi Bahu Thi 
and Jassi Jaisi Koi Nahin in the 
next decade and Indian Premier 
League, Kabaddi, Satyamev Jayate 
and Bigg Boss in the decade after, 
have defined the choices that both 
advertisers and consumers made. 

Every media firm started going 
outside its comfort zone —  
Dainik Bhaskar went to Gujarat 
and Maharashtra, Dainik Jagran 
went to Mumbai and The Times of 
India ventured into Chennai and 
Bengaluru. TV, on the other hand, 
went across languages and states 
in Marathi, Tamil, Telugu, Bengali, 
Odia, among others, and across 
technology into DTH. 

For over 25 years, appointment 
television or linear TV ruled bring-
ing in roughly half the audience 
and revenues for the business. It 
set the context of consumption 
much like cinema (covered in 
another essay). This remained true 
even after streaming came with 
Hotstar in 2015 and Netflix and 
Amazon Prime Video in 2016. 

That is also the year Jio 
launched, data prices crashed and 
the broadband market took off. 
The availability of originals like 
Sacred Games or licensed ones like 
Borgen brought a world of riches to 
a market where TV had been rel-
egated to saas-bahu serials thanks 
to price regulation. Netflix brought 
India its HBO moment, a phase 
where premium programming 
took off. Till 2019, none of this 
shook TV. But like in many other 
businesses, the pandemic tilted 
the boat for M&E. 

Going by Comscore data, digi-
tal reached 566 million unique visi-
tors in April this year. That brings it 
very close to TV’s 650 million. Of 
the total M&E revenue of ~2.8 tril-
lion, or about $30 billion, television 
brought in just over a fifth, way 
lower than 40-50 per cent earlier. 
Digital, on the other hand, brought 
40 per cent and remains the fastest 
growing part. Its impact, however, 
is not limited to size and share. 

The digital envelope 
You could read or watch or hear the 
news, find out how to make a para-
tha, watch a film, listen to music, 
laugh at a funny video, hang out 
with friends or family or have a 
meeting online. The ubiquity of 
the Internet, bandwidth and 
devices have combined to deepen 
the confluence of our lives and the 
internet. This has redefined the 
whole idea of a media company. 

More than five billion users 
from across the world came to 
search, listen to music or watch a 

video on Google (and its YouTube), 
which made $403 billion from this 
audience in 2025. Amazon earned 
revenues of $717 billion and had 310 
million shoppers of which 200 mil-
lion came to listen to music or 
watch a video. Meta had $201 billion 
in revenues and about 3.6 billion 
users yapping with each other on 
WhatsApp, Facebook or Instagram, 
watching news or a video. What 
then is Google or Meta or Amazon? 
A tech company, a media firm?   

Simply put, any company look-
ing for audiences — across geo-
graphies, technologies, languages, 
tastes, formats — is a media com-
pany now. This search may be to 
monetise the audience through 
advertising or pay revenues, à la 
Netflix/Disney. Alternatively, it 
could be to create stickiness for 
another business à la Amazon or to 
create a community of users inside 
a closed loop like Apple. 

Zoom in on Netflix. At 325 mil-
lion subscribers and $45 billion in 
revenues it is the largest standa-
lone streaming service in the 
world. How does it grow from here? 
By finding new users across mar-
kets as well as new ways to increase 
the time they spend on Netflix. 
Therefore, the move to advertising 
(in 12 markets so far), to sports and 
more films — in short becoming 
more like TV. A recent Omdia 
report details the growing ‘linear-
isation’ of streaming. Every major 
pay streaming service has intro-
duced an ad-tier. Last year, 24 per 
cent of the revenues for pay OTTs 
in America came from the ad-tier. 

Our place in the world 
India reflects the same evolution-
ary wave. In 2025, the entire 
streaming video business was 
worth about ~43,500 crore and 
reached 270 million subscribers. It 
spent roughly half of that money 
on making shows and buying 
films. Not surprisingly, no service, 
except perhaps YouTube and 
SonyLIV, made money. 

As streaming moves to the next 
phase in its growth, it is becoming 
exactly like broadcasting. Growth 
is about more languages, massy 
programming, cheaper product 
variants, sports and lots of free 
stuff. “Everyone thought it was 
crazy to get Kapil Sharma on  
Netflix. But streaming has to 
become TV because that’s what 
you are supplementing,” says 
Monika Shergill, vice president, 
content, Netflix India 

It is an imperative for two rea-
sons. One, the business is now 
more global than ever. Two, there 
is a huge amount of expensive tech 
at play including artificial intelli-
gence or AI. 

There is no Indian firm, except 
perhaps JioStar, that could take on 
any of the tech-media giants in 
scale. So, other than offering its 
market, where does India fit? 

Maybe with its ability to tell 
good, diverse stories. In a world 
swamped by Hollywood, India’s 
creative businesses have stood 
their ground for over a hundred 
years with authentic local stories. 
Every show and film that Netflix or 
Amazon Prime Video commission 
is launched in over 200 countries 
at the same time. 

This showcasing of Indian 
stories to the world is what Vivek 
Couto, executive director, Media 
Partners Asia calls, Indian media’s 
“KBC moment.” In 2000, the suc-
cess of Star TV’s KBC propelled 
broadcasting growth in India. 
Streaming could do the same. Just 
like we are watching French or Ice-
landic shows, people across the 
world are watching a Heeramandi 
or The Family Man, creating a 
broader base for our stories. There 
is a world out there that Indian 
storytellers can reach. Will they? 

A misfired American satellite 
brought India’s non-existent 
media sector its first big opportun-
ity in 1991. A networked, global 
market now brings the next one.

years of 
liberalisati    n
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How television transformed Indian media after 1991

Changing times 
                                                                       1991                                          2025  

Media                                        Audience     Revenues             Audience    Revenues 
                                                    size*(mn)     (~ crore)                 size*(mn)   (~ crore) 

Television                                        175                  400                       657                61,700 

Digital                                              NA                    NA                      566              1,11,000 

Print                                                338                  800                       421               25,900 

Film                                                  253                  800                        157               22,000 

Music                                               NA                    NA                       461                 5,900 

Radio                                                NA                     30                       226                 2,300 

Others (animation,  
events, gaming, etc)                      NA                    NA                       NA               49,700 

Total                                                                    2,030                                        2,78,500 

Note: NA-not available or not applicable as the case may be  
*Monthly reach  
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and  
Comscore India  
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NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION

Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other

Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,

2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the

circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other

applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.

The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered

with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance

with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders

whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the

Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and

National Stock Exchange of India Limited at www.bseindia.com andwww.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited

(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.

The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members

to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including

voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode

and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining

the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.

The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
onWednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled

by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast

their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,

shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM

but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded

in the register of members or in the register of beneficial owners maintained by the depositories as on

the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.

Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding

shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.

Manner of registering/ updating email address/bank account details:

In case the member has not registered his/her/their email address with the Company/RTA/ Depositories

/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic

means, the following instructions to be followed:

In the case of Shares held in Physical mode:

Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-

Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents

to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.

In the case of Shares held in Dematerialized mode:

Members are requested to contact their Depository Participant and register/update the email address

and bank account details in the demat account as per the process followed and advised by your
Depository Participant.

For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://

instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime

India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated

e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).

The Annual Report of the Company along with the Notice of the AGM is available on the website of

the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Oice: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE

The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and  in terms of various Circulars issued by
the Ministry of Corporate Afairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Bene�cial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-o� Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed of. However, it is clari�ed that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution speci�ed in the Notice and any person who is not a Member as
on the Cut-of Date should treat this Notice for information purpose only.

In compliance with the provisions of the applicable laws, the Company is 
providing e-voting facility to the Members to cast their vote by electronic means 
on the resolution set forth in the Postal Ballot Notice, through e-voting services 
provided by Central Depository Services (India) Limited (“CDSL”). The 
Members have an option to exercise their vote either electronically or by way of 
physical Ballot Form. The procedure / instructions for e-voting are given in the 
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response 
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic 
means will be treated as invalid and the voting will not be allowed beyond the 
said date and time.

Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279) 
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him 
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of 
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as 
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and 
transparent manner. 

Members who have not registered their e-mail addresses with the Company or 
the Depositories are requested to do so by following the process mentioned in 
the Postal Ballot Notice dated August 13, 2026. 

A copy of the Postal Ballot Notice along with the Explanatory Statement and 
the Postal Ballot Form is made available on the website of the Company at 
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE 
Limited - www.bseindia.com and National Stock Exchange of India Limited - 
www.nseindia.com. 

Members desirous to cast their vote through postal ballot physically are requested 
to take printout of the Postal Ballot Form from the abovementioned websites, 
�ll the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech 
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road, 
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than 
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending 
such physical postal ballot forms to the Scrutinizer will be borne by the Members. 
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted 
from/by the Member(s) after the aforesaid time period will not be valid and will be 
strictly treated as if the reply from such Member(s) has not been received. The 
Members can opt for only one mode of voting, i.e., through physical postal ballot 
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form 
they are advised not to vote through e-voting and vice versa. In case of voting 
by both the modes, voting through e-voting will be considered and counted and 
Postal Ballot Form of such Member will be treated as “INVALID”.

The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock 
Exchanges. 

In case of any queries or issues regarding e-voting, Members may write an 
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh 
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or 
clari�cations relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Oicer
Place: Mumbai (FCS 12730)

BLACK ROSE INDUSTRIES LTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com  l Website: www.blackrosechemicals.com

NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account

Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the

Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority

(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the

Company is required to transfer the shares, in respect of which the dividend remains unpaid

or unclaimed for a period of seven consecutive years, to the IEPF Account established by

the Central Government.

In compliance with the rules, Individual notices were sent to all the Shareholders of the

Company on 16th July, 2026, who have not encashed the final dividend for the financial year

2018-19, for seven consecutive years and whose shares are therefore liable for transfer to

the IEPF Account. Details of such shareholders is available on the website of the Company

at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual

notices, to the Company�s Registrar and Share Transfer Agent (RTA), to claim the unclaimed

dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in

the absence of receipt of a valid claim by the Shareholders, the Company would be transferring

the said shares to IEPF Account without further notice in accordance with the requirement

of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed

dividend amount and shares transferred to IEPF.  It may be noted that after such transfer,

Shareholders/Claimants can claim the transferred shares along with dividends from the

IEPF Authority, for which details are available at www.iepf.gov.in.

For any information/clarifications the concerned Shareholders/Claimants may write to the

Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate

Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri

Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-

22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,

Place: Mumbai Sd/-

Darshana Sawant

Company Secretary & Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India
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For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India
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For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India

Regd. Office: Indoco House, 166 CST Road, Kalina, Santacruz (East), Mumbai - 400098
Tel: +91-22-68791250 / 62871000 Email : compliance.officer@indoco.com

Web : www.indoco.com CIN : L85190MH1947PLC005913

For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India

Regd. Office: Indoco House, 166 CST Road, Kalina, Santacruz (East), Mumbai - 400098
Tel: +91-22-68791250 / 62871000 Email : compliance.officer@indoco.com

Web : www.indoco.com CIN : L85190MH1947PLC005913

For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer

BHUBANESWAR | SATURDAY, 22 AUGUST 2026B ECONOMY & PUBLIC AFFAIRS 19
bbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbb



vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India
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Tel: +91-22-68791250 / 62871000 Email : compliance.officer@indoco.com
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For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India

Regd. Office: Indoco House, 166 CST Road, Kalina, Santacruz (East), Mumbai - 400098
Tel: +91-22-68791250 / 62871000 Email : compliance.officer@indoco.com

Web : www.indoco.com CIN : L85190MH1947PLC005913

For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India

Regd. Office: Indoco House, 166 CST Road, Kalina, Santacruz (East), Mumbai - 400098
Tel: +91-22-68791250 / 62871000 Email : compliance.officer@indoco.com

Web : www.indoco.com CIN : L85190MH1947PLC005913

For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India

Regd. Office: Indoco House, 166 CST Road, Kalina, Santacruz (East), Mumbai - 400098
Tel: +91-22-68791250 / 62871000 Email : compliance.officer@indoco.com

Web : www.indoco.com CIN : L85190MH1947PLC005913

For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India

Regd. Office: Indoco House, 166 CST Road, Kalina, Santacruz (East), Mumbai - 400098
Tel: +91-22-68791250 / 62871000 Email : compliance.officer@indoco.com

Web : www.indoco.com CIN : L85190MH1947PLC005913

For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India

Regd. Office: Indoco House, 166 CST Road, Kalina, Santacruz (East), Mumbai - 400098
Tel: +91-22-68791250 / 62871000 Email : compliance.officer@indoco.com

Web : www.indoco.com CIN : L85190MH1947PLC005913

For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India
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For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India
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For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India
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For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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vanita kohli-khandekar
Pune, 21 August

AfailedAmericansatellite,a
Chinesebillionaire,andabank-
rupt India.That ishowthestoryof
theIndianmediaandentertain-
ment (M&E)businessbegan.
Intheearlyeighties,Hughes’

SpaceandCommunications
Groupbuilt threesatellites for the
WesternUnionTelegraphCom-
pany.Oneof them,theWestar6,
misfiredafter its launchinFebru-
ary1984.Thestrandedrocketwas
rescued, refurbishedandsoldtoa
bunchofAsianinvestors that
includedHongKong-based
billionaireLiKa-shing.
ItwasrelaunchedinApril1990

fromaChineserocketasAsiaSat1
—thefirstgeostationarysatellite
thatcoveredabout2.7billionpeople
across38Asiancountries, including
ChinaandIndia.It isonthissatel-
litethatRichardLi,Ka-shing’s
youngerson,createdSatellite
TelevisionAsianRegionorStarTV.
InAugust1991, itbeganbeaming
five24-hourchannels—StarPlus
(inEnglishandCantonese),Prime
Sports,BBCNews,andMTVinto
China,Indiaandothercountries.
Inacountrythat lookedat

foreignmediawithsuspicion,
Star’sentrywaseasybecause it
coincidedwithtwothings.First,
sincethemid-eighties,cableoper-
atorshadbeenwiringuphigh-rise
buildings inMumbai toplay
piratedcopiesofHindifilmsona
videocassetterecorder (VCR)
located intheircontrol rooms.This
meant theywerereadyforsatellite
TVwhenitcamefirstwiththeGulf
WarandCNNinJanuary1991and
thenwithStarTV.Theyhappily
installeddishantennae,caught
thesignalsandsent themrolling
across thosecables.
Second, inJuly1991, India lib-

eraliseditseconomyin responseto
afiscalcrisis. Intheprecedingand
ensuingmelee, theentryofforeign
TVchannelswasignored. India’s

British-eraregulationhadnot
anticipatedsatellitetechnology,
thereforetechnically itwasn’t legal.
SubhashChandra,aserial

entrepreneur (Esselworld,Essel
Propack)wasthefirst torealise
that thegovernmentwouldhaveto
openuptheairwavessoon.The
trickleofchannelswouldbecome
aflood.Hewantedtoget inbefore
anybodyelse.OnOctober2, 1992,
India’sfirstprivatesatellitechan-
nelZeeTVstartedbroadcasting.
Theverynextyear, in1993,came
SunTVfromKalanithiMaran.
The game, as Sherlock Holmes

put it,wasafoot.
“TheM&Ebusinesshasevolved

intoa~2.8 trillion(revenues,2025)
powerhousethatgenerates liveli-
hoodsforover12millionpeople
across thecountrytoday,”says
Chandrafounderandchairman
emeritus,ZeeEntertainment
Enterprises.The journeyfromone
state-runchannel,ahandfulof
newspapersandgrimysingle-
screensto960TVchannels,over
60videostreamingapps,aboutsix
audioones, 3,500multiplex
screens,860radiostationsand
EmmyAward-winningshows—
canbebrokenintotwophases.The
broadcastingeraandthestream-
ingera—the latter ridingonthe
coattailsof theformer.

Frommedia-darkto
blindinglybright
WhenStarTVandZeeTV
launchedtherewereabout35mil-
lionTVhomes. Ifyoutookanaver-
agefamilysizeoffive, then, ina

countrywithapopulationofover
846million,TVreached175mil-
lionpeople.Addnewspapers,film
andradioandthewholebusiness
wasestimatedat~2,000crore.
Over thenext twodecadesas
Indianandforeignfirmsstarted
offeringeverythingfromcolas to
cars, theconsumerandthemedia
boomranparallel.
SantaBarbara,Saans,Chithi

andBanegiApniBaat in the
nineties;ThirumathiSelvam,
KaunBanegaCrorepati (KBC),
KyunkiiSaasBhiKabhiBahuThi
andJassiJaisiKoiNahin in the
nextdecadeand IndianPremier
League,Kabaddi,SatyamevJayate
andBiggBoss in thedecadeafter,
havedefinedthechoices thatboth
advertisersandconsumersmade.

Everymediafirmstartedgoing
outside itscomfortzone—
DainikBhaskarwenttoGujarat
andMaharashtra,DainikJagran
wenttoMumbaiandTheTimesof
IndiaventuredintoChennaiand
Bengaluru.TV,ontheotherhand,
wentacross languagesandstates
inMarathi,Tamil,Telugu,Bengali,
Odia,amongothers,andacross
technology intoDTH.
Forover25years,appointment

televisionor linearTVruledbring-
ing inroughlyhalf theaudience
andrevenues for thebusiness. It
set thecontextofconsumption
muchlikecinema(coveredin
anotheressay).This remainedtrue
evenafterstreamingcamewith
Hotstar in2015andNetflixand
AmazonPrimeVideoin2016.

That isalso theyearJio
launched,datapricescrashedand
thebroadbandmarket tookoff.
Theavailabilityoforiginals like
SacredGamesor licensedones like
Borgenbroughtaworldof riches to
amarketwhereTVhadbeenrel-
egatedtosaas-bahuserials thanks
topriceregulation.Netflixbrought
India itsHBOmoment,aphase
wherepremiumprogramming
tookoff.Till 2019,noneof this
shookTV.But like inmanyother
businesses, thepandemic tilted
theboat forM&E.
GoingbyComscoredata,digi-

tal reached566millionuniquevisi-
tors inApril thisyear.Thatbrings it
veryclose toTV’s650million.Of
thetotalM&Erevenueof~2.8 tril-
lion,orabout$30billion, television
brought in justoverafifth,way
lower than40-50percentearlier.
Digital,ontheotherhand,brought
40percentandremainsthefastest
growingpart. Its impact,however,
isnot limitedtosizeandshare.

Thedigitalenvelope
Youcouldreadorwatchorhear the
news,findouthowtomakeapara-
tha,watchafilm, listentomusic,
laughata funnyvideo,hangout
withfriendsor familyorhavea
meetingonline.Theubiquityof
theInternet,bandwidthand
deviceshavecombinedtodeepen
theconfluenceofour livesandthe
internet.Thishasredefinedthe
whole ideaofamediacompany.
Morethanfivebillionusers

fromacrosstheworldcameto
search, listentomusicorwatcha

videoonGoogle(anditsYouTube),
whichmade$403billionfromthis
audiencein2025.Amazonearned
revenuesof$717billionandhad310
millionshoppersofwhich200mil-
lioncametolistentomusicor
watchavideo.Metahad$201billion
inrevenuesandabout3.6billion
usersyappingwitheachotheron
WhatsApp,FacebookorInstagram,
watchingnewsoravideo.What
thenisGoogleorMetaorAmazon?
Atechcompany,amediafirm?
Simplyput,anycompanylook-

ingforaudiences—acrossgeo-
graphies, technologies, languages,
tastes, formats—isamediacom-
panynow.Thissearchmaybeto
monetise theaudiencethrough
advertisingorpayrevenues,à la
Netflix/Disney.Alternatively, it
couldbetocreatestickiness for
anotherbusinessà laAmazonor to
createacommunityofusers inside
aclosed looplikeApple.
ZoominonNetflix.At325mil-

lionsubscribersand$45billionin
revenuesit is thelargeststanda-
lonestreamingservice inthe
world.Howdoesitgrowfromhere?
Byfindingnewusersacrossmar-
ketsaswellasnewwaystoincrease
thetimetheyspendonNetflix.
Therefore, themovetoadvertising
(in12marketssofar), tosportsand
morefilms—inshortbecoming
morelikeTV.ArecentOmdia
reportdetails thegrowing‘linear-
isation’ofstreaming.Everymajor
paystreamingservicehasintro-
ducedanad-tier.Lastyear,24per
centof therevenuesforpayOTTs
inAmericacamefromthead-tier.

Ourplace intheworld
Indiareflects thesameevolution-
arywave. In2025, theentire
streamingvideobusinesswas
worthabout~43,500croreand
reached270millionsubscribers. It
spentroughlyhalfof thatmoney
onmakingshowsandbuying
films.Notsurprisingly,noservice,
exceptperhapsYouTubeand
SonyLIV,mademoney.
Asstreamingmovestothenext

phase in itsgrowth, it isbecoming
exactly likebroadcasting.Growth
isaboutmore languages,massy
programming,cheaperproduct
variants, sportsandlotsof free
stuff. “Everyonethought itwas
crazytogetKapilSharmaon
Netflix.Butstreaminghasto
becomeTVbecausethat’swhat
youaresupplementing,”says
MonikaShergill,vicepresident,
content,Netflix India
It isanimperative for tworea-

sons.One, thebusiness isnow
moreglobal thanever.Two, there
isahugeamountofexpensivetech
atplay includingartificial intelli-
genceorAI.
There isnoIndianfirm,except

perhapsJioStar, thatcouldtakeon
anyof thetech-mediagiants in
scale.So,other thanoffering its
market,wheredoes Indiafit?
Maybewith itsability to tell

good,diversestories. Inaworld
swampedbyHollywood, India’s
creativebusinesseshavestood
theirgroundforoverahundred
yearswithauthentic local stories.
EveryshowandfilmthatNetflixor
AmazonPrimeVideocommission
is launchedinover200countries
at thesametime.
Thisshowcasingof Indian

stories to theworld iswhatVivek
Couto,executivedirector,Media
PartnersAsiacalls, Indianmedia’s
“KBCmoment.” In2000, thesuc-
cessofStarTV’sKBCpropelled
broadcastinggrowthinIndia.
Streamingcoulddothesame.Just
likewearewatchingFrenchor Ice-
landicshows,peopleacross the
worldarewatchingaHeeramandi
orTheFamilyMan, creatinga
broaderbase forourstories.There
isaworldout there that Indian
storytellerscanreach.Will they?
AmisfiredAmericansatellite

brought India’snon-existent
mediasector itsfirstbigopportun-
ity in1991.Anetworked,global
marketnowbrings thenextone.

years of
liberalisati n

Forover 25years, linearTVruled,bringing in roughlyhalf theaudienceandrevenues for thebusiness photo: shutterstock

How television transformed Indianmediaafter 1991

Changing times
1991 2025

Media Audience Revenues Audience Revenues
size*(mn) (~ crore) size*(mn) (~ crore)

Television 175 400 657 61,700
Digital NA NA 566 1,11,000
Print 338 800 421 25,900
Film 253 800 157 22,000
Music NA NA 461 5,900
Radio NA 30 226 2,300
Others (animation,
events, gaming, etc) NA NA NA 49,700
Total 2,030 2,78,500
Note: NA-not available or not applicable as the case may be
*Monthly reach
Source: The Indian Media Business, EY-Ficci, Trai, MRUC, IRS, Barc and
Comscore India
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For Indoco Remedies Limited
Sd/-

Ramanathan Hariharan
Company Secretary & Head- Legal

Place: Mumbai
Date: August 21, 2026

INDOCO REMEDIES LIMITED

NOTICE OF THE 79TH ANNUAL GENERAL MEETING AND E-VOTING INFORMATION
Notice is hereby given that the 79th Annual General Meeting (“AGM”) of the Company will be held
on Thursday, September 17, 2026 at 10.30 a.m. IST through Video Conferencing (“VC”)/ Other
Audio-Visual Means (“OAVM”) in compliance with the applicable provisions of the Companies Act,
2013 and rules framed there under, SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, MCA General Circular No. 03/2025 dated September 22, 2025 read with the
circulars issued earlier in this regard by MCA and Securities and Exchange Board of India Master
Circular No. HO/49/14/14(7)2025-CFD-POD2/I/3762/2026 dated January 30, 2026 and other
applicable circulars issued in this regard (MCA circulars and SEBI circulars are collectively referred to as
“Circulars”), to transact the business set out in the Notice of the AGM.
The Company has sent the Annual Report for the financial year 2025-2026 along with the Notice of
AGM on August 21, 2026, through electronic mode to Members whose email addresses are registered
with the Company/ Registrar and Share Transfer Agent /Depository Participant (DP) in accordance
with the aforesaid Circulars. A letter containing the web-link of the Annual Report for the financial year
2025-2026 is also sent/dispatched on August 21, 2026 at the registered address of the shareholders
whose e-mail addresses are not registered with the Company/ RTA/DP. The Annual Report for the
financial year 2025-2026 along with the Notice of the AGM is also available on the website of the
Company at www.indoco.com and on the website of the Stock Exchanges i.e., BSE Limited and
National Stock Exchange of India Limited at www.bseindia.com and www.nseindia.com, respectively,
and on the website of the Company’s Registrar and Transfer Agent, MUFG Intime India Private Limited
(Formerly known as Link Intime India Private Limited) at https://instavote.linkintime.co.in.
The Company is providing the “remote e-voting” and “e -voting during the AGM”, facility to members
to cast their vote electronically on all the resolutions set forth in the Notice of the 79th AGM through
electronic voting system of MUFG Intime India Private Limited (“MIIPL”). The manner of voting, including
voting remotely (“remote e-voting”) by members holding shares in physical form/ dematerialized mode
and for those members who have not registered their email addresses either with the Company/RTA
or the respective DPs, has been provided in the Notice of the AGM. The cut –off date for determining
the eligibility to vote by electronic means through “remote e-voting” or “e-voting at the AGM” is
September 10, 2026.
The remote e-voting period commences on Sunday, September 13, 2026 (09:00 a.m. IST) and ends
on Wednesday, September 16, 2026 (05:00 pm. IST). The remote e-voting module shall be disabled
by MIIPL thereafter and remote e-voting shall not be allowed beyond the above-mentioned date and
time. Those members, who shall be present in the AGM through VC/OAVM facility and had not cast
their votes on the resolutions through remote e-voting and are otherwise not barred from doing so,
shall be eligible to vote through E-voting system during the AGM. The members who have cast their
votes by remote e-voting prior to the AGM may also attend/participate in the AGM through VC/OAVM
but shall not be entitled to cast their votes again. Once the e-vote on the resolution is cast by the
members, they shall not be allowed to change it subsequently. The person whose name is recorded
in the register of members or in the register of beneficial owners maintained by the depositories as on
the cut-off date only shall be entitled to avail the facility of remote e-voting as well as e-voting at AGM.
Any person, who becomes the member of the Company after dispatch of Notice of AGM and holding
shares as on the cut-off date i.e. September 10, 2026 may obtain the login id and password by
following the steps mentioned in the Notice of the AGM under “E-voting”.
Manner of registering/ updating email address/bank account details:
In case the member has not registered his/her/their email address with the Company/RTA/ Depositories
/ Depository Participants and or not registered/ updated the Bank Account mandate for receipt of
dividend directly in their bank account (s) through Electronic Clearing Service or any other electronic
means, the following instructions to be followed:
In the case of Shares held in Physical mode:
Members are requested to register/update their email address/bank account details by submitting
Form ISR-1 (available on the website of the RTA at https://www.in.mpms.mufg.com Resources-
Downloads-KYC -Formats for KYC) duly filled and signed along with requisite supporting documents
to Company’s RTA, i.e. MUFG Intime India Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli
(W), Mumbai 400 083.
In the case of Shares held in Dematerialized mode:
Members are requested to contact their Depository Participant and register/update the email address
and bank account details in the demat account as per the process followed and advised by your
Depository Participant.
For queries relating to e-voting and attending the AGM through VC/OAVM you may refer to the
Frequently Asked Questions (‘FAQs’) and InstaVote e-Vot ing manual available at https://
instavote.linkintime.co.in, under Help section or send an email to enotices@in.mpms.mufg.com or
contact on 022-49186000 or may contact Mr. Rajiv Ranjan, Assistant Vice President, MUFG Intime
India Private Limited, C 101, Embassy 247 , L.B.S. Marg, Vikhroli (W), Mumbai 400083 at the designated
e-mail address: rajiv.ranjan@in.mpms.mufg.com or Telephone No 022 - 49186000 (Extn: 2505).
The Annual Report of the Company along with the Notice of the AGM is available on the website of
the Company at www. indoco.com at the web link: https://www. indoco.com/annual-reports/
79annualreport2025-2026.pdf.

Godrej Industries Limited
CIN: L24241MH1988PLC097781

Registered Office: Godrej One, Pirojshanagar, Eastern Express Highway,
Vikhroli (East), Mumbai -400 079, Maharashtra.
Tel.: 022 - 2518 8010; Fax: 022 - 2518 8066

Website: www.godrejindustries.com; Email id: investor@godrejinds.com

NOTICE
The Members of Godrej Industries Limited (“the Company”) are hereby informed
that in compliance with provisions of Sections 108 and 110 of the Companies Act,
2013 read with the Companies (Management and Administration) Rules, 2014,
Regulation 44 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 and the Secretarial Standard – 2 issued by the Institute
of Company Secretaries of India and in terms of various Circulars issued by
the Ministry of Corporate Affairs ("MCA Circulars") from time to time (“the
Applicable Laws”), the Company is seeking the consent of its Members
for passing Resolution by way of Postal Ballot with respect to the proposed
resolution as stated in the Postal Ballot Notice dated August 13, 2026, (“Postal
Ballot Notice”). The Company has completed the dispatch of the Postal Ballot
Notice on August 21, 2026, only through electronic mode to its Members whose
names are recorded in the Register of Members / Register of Beneficial Owners
maintained by the Depositories / Registrar to an Issue and Share Transfer Agent
(RTA) as on August 14, 2026 (“Cut-off Date”) on their E-mail IDs registered with
the Depositories / RTA. In terms of MCA Circulars, the requirement of circulating
the physical copies of the Postal Ballot Notice and Postal Ballot Form(s) has been
dispensed off. However, it is clarified that all the persons who are Members of the
Company as on August 14, 2026 (including those members who may not have
received this Notice due to non-registration of their E-mail IDs with the Company
or with the Depositories/Depository Participants) shall be entitled to vote in relation
to the resolution specified in the Notice and any person who is not a Member as
on the Cut-off Date should treat this Notice for information purpose only.
In compliance with the provisions of the applicable laws, the Company is
providing e-voting facility to the Members to cast their vote by electronic means
on the resolution set forth in the Postal Ballot Notice, through e-voting services
provided by Central Depository Services (India) Limited (“CDSL”). The
Members have an option to exercise their vote either electronically or by way of
physical Ballot Form. The procedure / instructions for e-voting are given in the
Postal Ballot Notice. The e-voting facility is available from 9:00 a.m. (IST) on
August 26, 2026, to 5:00 p.m. (IST) on September 24, 2026. Any response
received from the Members after the closure of working hours, i.e., 5:00 p.m.
(IST) on September 24, 2026, whether by postal ballot form(s) or by electronic
means will be treated as invalid and the voting will not be allowed beyond the
said date and time.
Sachin Manseta, Practicing Company Secretary, (Membership No. FCS 8279)
of M/s. Sachin Manseta & Associates, Company Secretaries, or failing him
Govil Rathi, Practicing Company Secretary, (Membership No. FCS 13152) of
M/s. Govil Rathi & Associates, Company Secretaries have been appointed as
the Scrutinizers to scrutinize the Postal Ballot and e-voting process in a fair and
transparent manner.
Members who have not registered their e-mail addresses with the Company or
the Depositories are requested to do so by following the process mentioned in
the Postal Ballot Notice dated August 13, 2026.
A copy of the Postal Ballot Notice along with the Explanatory Statement and
the Postal Ballot Form is made available on the website of the Company at
www.godrejindustries.com and on the websites of Stock Exchanges, viz. BSE
Limited - www.bseindia.com and National Stock Exchange of India Limited -
www.nseindia.com.
Members desirous to cast their vote through postal ballot physically are requested
to take printout of the Postal Ballot Form from the abovementioned websites,
fill the details and send the duly signed ballot form, at his/her own cost, to the
Scrutinizer Sachin Manseta, Practicing Company Secretary, C/o Computech
Sharecap Limited, Unit: Godrej Industries Limited, 147, Mahatma Gandhi Road,
Opp. Jehangir Art Gallery, Fort, Mumbai-400 001, Maharashtra, not later than
5:00 p.m. (IST) on September 24, 2026. Postage / Courier expenses for sending
such physical postal ballot forms to the Scrutinizer will be borne by the Members.
Please note that any Postal Ballot Form(s)/Electronic Votes received/casted
from/by the Member(s) after the aforesaid time period will not be valid and will be
strictly treated as if the reply from such Member(s) has not been received. The
Members can opt for only one mode of voting, i.e., through physical postal ballot
form(s) or e-voting. If the Members decide to vote through Postal Ballot Form
they are advised not to vote through e-voting and vice versa. In case of voting
by both the modes, voting through e-voting will be considered and counted and
Postal Ballot Form of such Member will be treated as “INVALID”.
The results of the Postal Ballot will be announced on or before September 26,
2026, and the same will be displayed on the website of the Company, viz., www.
godrejindustries.com and shall simultaneously be communicated to the Stock
Exchanges.
In case of any queries or issues regarding e-voting, Members may write an
email to helpdesk.evoting@cdslindia.com. Members may also contact Rakesh
Dalvi, Sr. Manager, CDSL, on Ph: 1800 21 09911 in case of any grievances or
clarifications relating to e-voting. Alternatively, they may send an e-mail to the
Company at investor@godrejinds.com.

By order of the Board of Directors
of Godrej Industries Limited

Sd/-
Anupama Kamble

Date: August 22, 2026 Company Secretary & Compliance Officer
Place: Mumbai (FCS 12730)

BLACKROSE INDUSTRIESLTD.
CIN No.: L17120MH1990PLC054828

145/A, Mittal Tower, Nariman Point, Mumbai - 400 021, INDIA
Tel.: +91 22 4333 7200 / 2282 4075 l Fax: +91 22 2287 3022

E-mail: investor@blackrosechemicals.com l Website: www.blackrosechemicals.com
NOTICE TO SHAREHOLDERS OF THE COMPANY

For transfer of shares to the Investor Education and Protection Fund (IEPF) Account
Shareholders are hereby informed that pursuant to the provisions of Section 124(6) of the
Companies Act, 2013 read with Investor Education and Protection Fund (�IEPF�) Authority
(Accounting, Audit, Transfer and Refund) Rules, 2016 (�the Rules�), as amended, the
Company is required to transfer the shares, in respect of which the dividend remains unpaid
or unclaimed for a period of seven consecutive years, to the IEPF Account established by
the Central Government.
In compliance with the rules, Individual notices were sent to all the Shareholders of the
Company on 16th July, 2026, who have not encashed the final dividend for the financial year
2018-19, for seven consecutive years and whose shares are therefore liable for transfer to
the IEPF Account. Details of such shareholders is available on the website of the Company
at following path: Investor Relations > Unclaimed divided / IEPF

Shareholders are requested to forward the requisite documents, as per the individual
notices, to the Company�s Registrar and ShareTransferAgent (RTA), to claim the unclaimed
dividend amount and shares on or before 24th October, 2026. Notice is hereby given that in
the absenceof receipt of a valid claim by the Shareholders, the Company would be transferring
the said shares to IEPF Account without further notice in accordance with the requirement
of the said Rules.

Please note that no claim shall lie against the Company in respect of the unclaimed
dividend amount and shares transferred to IEPF. It may be noted that after such transfer,
Shareholders/Claimants can claim the transferred shares along with dividends from the
IEPF Authority, for which details are available at www.iepf.gov.in.
For any information/clarifications the concerned Shareholders/Claimants may write to the
Company at investor@blackrosechemicals.com or to the RTA, M/s Satellite Corporate
Services Private Limited Office No. A/106-107, Dattani Plaza, East West Compound, Andheri
Kurla Road, Safed Pool, Sakinaka, Mumbai- 400072 Tele.: +91-22-28520461/462 Fax.: +91-
22-2851 1809 E-mail : kyc@satellitecorporate.com

Date: 21st August, 2026 For Black Rose Industries Limited,
Place: Mumbai Sd/-

Darshana Sawant
Company Secretary& Compliance Officer
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